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Abstract

The research project focuses on corporate social responsibility (CSR), which means businesses doing good
things for society beyond just making profits. Specifically, it looks at how companies can include sustainable
practices, which are actions that help the environment and society, into their everyday operations. It
investigates the benefits and challenges associated with integrating sustainable practices, including improved
brand reputation and stakeholder engagement. The study examines the role of leadership, organizational
culture, and stakeholder engagement in fostering a corporate environment conducive to sustainable practices.
It emphasizes the importance of strategic alignment between CSR goals and business objectives, as well as
the integration of sustainability principles across all levels of the organizational hierarchy. Overall, this
research contributes to the understanding of how businesses can fulfil their social and environmental
responsibilities while also achieving their financial objectives, by integrating sustainability into their

operations.
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1. Introduction

Corporate Social Responsibility (CSR) is the long-
term, sustainable improvements for society that can
be gained from organization’s promoting positive
social, economic and environmental impact. CSR
starts with recognizing that an organizations’
activities have an impact on society, the
environment and the economy, as well as on their
own workforce [1]. It is about the values and ethics
that drive an organization’s activities and how it
operates. Many organizations will have a CSR
policy, which defines their areas of interest and
concern and the initiatives they are adopting to
improve relations with the people and environments
affected by their business operations [2]. the concept
of "Corporate Social Responsibility - Integrating
Sustainable Practices into Business Operations”
emphasizes the importance of businesses taking
proactive steps to address environmental, social,
and ethical issues while simultaneously creating
value for shareholders and stakeholders alike. By
integrating sustainability into their operations,
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companies can not only mitigate risks and enhance
their reputation but also contribute to building a
more sustainable and equitable world [3].

2. Purpose

The study of “Corporate Social Responsibilities-
integrating sustainable practices into business
operations” is crucial for several reasons.
researching CSR and its integration into business
operations is essential for businesses to align with
stakeholder expectations, manage risks, enhance
reputation, and ensure long-term sustainability in a
rapidly changing business landscape. CSR
enhances a company's reputation, leading to
increased trust and loyalty from customers,
investors, and other stakeholders.  Sustainable
practices can help mitigate risks associated with
environmental damage, regulatory non-compliance,
and negative public perception. Adopting CSR
practices can differentiate a company from its
competitors and attract socially conscious
consumers. Embracing sustainability encourages
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innovation in products, processes, and business
models, driving  long-term  growth  and
competitiveness.

3. Objectives

e To Study the benefits and challenges of

employs a mixed-method approach, incorporating
quantitative and qualitative methodologies with data
sourced directly from company employees.
Regression and correlation are used as statistical
tools in this study. The sample size is 130. Simple

random technique is used in collection of primary
information.

5. Hypothesis

HO1- There is no significant impact of CSR
initiatives and organizational behaviour in Table 1.
HO2- There is no significant relationship between
Corporate Social Responsibility and organizational
culture, values and ethics in Table 3.

integrating sustainable practices into business
operations.
e To Assess the impact of CSR initiatives on
organizational performance.
e To examine the relation between CSR and
organizational culture, values, and ethics.
4. Methodology
The study is a descriptive in research design

6. Result Analysis
Table 1 Hypothesis Testing

Model Summary

Std Change Statistics
Mo R Adjusted R ' F )
R Error of the | R Square Sig. F
del Square Square Estimate Change Cg:n dfl dr Change
1 | 0349 0.122 0.084 1.379 0.122 1.650 10 119 101

a. Predictors: (Constant), Need strong CSR, sustainable practices, participate, important, conflicts arise,
integrated employee performance evaluation, employee suggestions considerations, healthier work
environment, communicates, environmental impact
HO1: There Is No Significant Impact of CSR Initiatives on Organizational Performance

indicates how much of the total variation in the
dependent variable, Impact Of CSR, can be
explained by the independent variable, in this case,
0.84% can be explained, which is very high.

Regression Analysis: This table provides the R and
R2 values. The R value represents the simple
correlation and is 0.873 (the "R" Column), which
indicates a low degree of correlation. The R2 value
(the "R Square™ column) in Table 2.

Table 2 ANOVA

Model Sum of Squares df Mean Square F Sig.
Regression 31.354 10 3.135 1.650 .001°
1 Residual 226.154 119 1.900
Total 257.508 129

a. Dependent Variable: positive impact

b. Predictors: (Constant), Need strong CSR, sustainable practices, participate, important, conflicts arise,
integrated employee performance evaluation, employee suggestions considerations, healthier work
environment, communicates, environmental impact
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Table 3 Coefficients

Coefficients
Model Unstandardized Standard t Sig. | 95.0% Confidence
Coefficients dized Interval for B
Coeffic
ients
B Std. Error Beta Lower Upper
Bound Bound
1 | (Constant) .996 .891 1.11 | .266 -.769 2.760
7
communicates .083 .091 .083 912 | 364 -.097 264
important 309 .092 .289 3.35 | .001 127 492
3
participate .020 .091 .020 217 | .829 -.160 .199
sustainable practices .069 .085 071 807 | 421 -.100 237
environmental impact .079 .098 074 807 | .421 -.115 272
conflicts arise -.005 .085 -.006 - | .948 -.173 162
.065
employee suggestions -.067 .084 -.070 - | 427 -.233 .099
considerations 197
healthier work .085 .093 .082 918 | .001 -.098 269
environment
integrated employee -.005 .086 -.005 - | .956 -.175 165
performance evaluation .056
Need strong .087 .090 .087 965 | .007 -.091 265
CSR
a. Dependent Variable: positive impact

HO02: There Is No Relation Between CSR Initiatives and Organizational Culture, Value and Ethics

Interpretation: The summary output presents 0.05, and indicates that there is a significant relation
regression analysis between CSR initiatives and between CSR initiatives and organizational
organizational performance. The regression model performance. Reject HO1, Accept H11. In Table 4.

is not significant p < 0.0005, which is less than
|
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Table 4 Correlation
.. | 23.CSR-| 25. 17.
21. CSR influence the 22. CSR and its initiatives| strong changes
o values and
organization culture . CSR| CSR
ethics e
focus | initiatives
21. CSR influence
o 1.00
organization culture
22. CSR and 1.ts values and 0.03 1.00
ethics
23. CSR initiatives 0.84 0.16 1.00
25. strong CSR focus 0.37 0.08 0.29 1.00
17. noticed any changes
CSR initiatives 0.26 0.77 0.19 0.16 1.00

This correlation table assesses relationships
between various aspects of Corporate Social
Responsibility (CSR). Notable correlations include:
The impact of CSR on organizational culture shows o
a very high correlation with CSR initiatives (0.84),
suggesting that initiatives strongly reflect or
influence the organizational culture. The
relationship between observed changes in CSR o
initiatives and CSR values and ethics is also high
(0.77), indicating that changes in initiatives are
closely aligned with the values and ethics of CSR.
CSR’s influence on organizational culture is less °
correlated with having a strong CSR focus (0.37)
and noted changes in CSR initiatives (0.26),
implying that broader CSR adoption within a
company does not necessarily equate to immediate
noticeable changes in culture. There are generally o
low correlations between having a strong CSR focus
and other aspects like CSR initiatives (0.29) and
CSR values and ethics (0.08), suggesting that a
strong focus does not always translate into
execution or alignment with ethical guidelines.
Reject HO2, Accept H12
7. Findings

e Age Distribution: Most respondents are

relatively young, with the largest groups being

those aged 25-34 (33.8%) and under 25
(32.3%). This suggests a younger demographic
with preferences aligned with their age groups.
Job Level: The majority are at mid-level
positions (42.3%), indicating a substantial
portion of employees with significant influence
within the company.

Familiarity with CSR: About half of the
respondents (49.2%) are somewhat aware of
CSR, suggesting a moderate level of
understanding across the workforce.
Communication of CSR Initiatives: Over half
of the respondents (53.1%) are neutral about
the effectiveness of the company's
communication regarding its CSR initiatives,
indicating potential areas for improvement.
Importance of CSR in Work: A significant
portion values CSR’s impact on society and the
environment, with 38.5% finding it important
and 20.8% very important.

Perceived Disadvantages of CSR: The primary
concern is the genuineness of CSR efforts
(47.7%), followed by worries about CSR being
used to manipulate public opinion (26.2%).
Effectiveness of Different Types of CSR:
Ethical responsibilities are viewed as the most
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effective form of CSR (44.6%), suggesting a
strong preference for ethical conduct.

e Impact on Brand Image: Most respondents
(64.6%) believe CSR efforts positively
influence the company's brand image.

o Benefits of CSR: The leading perceived benefit
Is operational cost savings (43.1%), followed
by better financial performance and brand
recognition.

e Participation in CSR Activities: A large portion
of the workforce participates in CSR activities
occasionally (46.2%), but regular engagement
and awareness could be improved.

e Integration of Sustainable Practices: A majority
(73.8%) feel the company integrates
sustainable practices well, indicating a positive
outlook on the company’s sustainability efforts.

e Awareness of Environmental Impact: Most
employees are at least somewhat aware of the
environmental impact of their work (56.9%),
showing a decent level of environmental
consciousness.

e CSR’s Role in Attracting Talent: A strong
majority (63.1%) agree that a focus on CSR
helps attract and retain top talent, emphasizing
CSR's importance in HR strategies.

e Workplace Changes Due to CSR: Nearly half
(49.2%) have noticed changes in the workplace
due to CSR initiatives, highlighting their
tangible impact.

e Influence on Organizational Culture: A
significant number of respondents perceive
CSR to have a substantial influence on
organizational culture (48.5% rate it as 4 out of
5).

e CSR and Organizational Values: Most believe
there is at least a moderate relation between
CSR and the company's values and ethics
(64.6%).

e Contribution to a Healthier Work Environment:
A large majority (71.5%) believe CSR
initiatives contribute to a healthier work
environment.

e Integration of CSR Goals in Performance
Evaluation: Over half (56.2%) state that CSR

goals are integrated into employee performance
evaluations, indicating CSR's role in internal
assessment metrics.

e The impact of CSR on organizational culture
shows a very high correlation with CSR
initiatives (0.84), suggesting that initiatives
strongly reflect or influence the organizational
culture.

e The relationship between observed changes in
CSR initiatives and CSR values and ethics is
also high (0.77), indicating that changes in
initiatives are closely aligned with the values
and ethics of CSR.

e CSR’s influence on organizational culture is
less correlated with having a strong CSR focus
(0.37) and noted changes in CSR initiatives
(0.26), implying that broader CSR adoption
within a company does not necessarily equate
to immediate noticeable changes in culture.

8. Suggestions

The several suggestions emerge to enhance the
effectiveness and perception of CSR initiatives
within the company:

The effectiveness of CSR communication: there's
a need to enhance transparency and regularity in
communicating CSR efforts and their outcomes.
This could involve more engaging internal
newsletters, town hall meetings, and interactive
platforms where employees can witness and discuss
these initiatives.

Increase Engagement in CSR: With a significant

portion of the workforce participating in CSR
activities only occasionally, strategies to increase
regular involvement are essential. Creating more
inclusive and varied CSR programs could

encourage broader participation across
departments.
Focus on Ethical Practices: As ethical

responsibilities are seen as the most effective form
of CSR, emphasizing ethical practices in daily
operations and decision-making could strengthen
the company's CSR profile and employee alignment
with corporate values.

Strengthen CSR Integration: With many
employees noting the integration of CSR into
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performance evaluations and its impact on [2]. https://hbr.org/topic/corporate-social-
organizational culture, further integrating CSR responsibility
goals into key performance indicators for all levels [3]. https://www.intechopen.com/
could reinforce the importance of CSR in daily
work life.

Education and Awareness: Enhancing education
around CSR and its impact could help in increasing
the understanding and importance of these
initiatives among the less aware segments of the
workforce, thereby boosting overall engagement
and effectiveness.

Conclusion

The survey on corporate social responsibility (CSR)
within the company has provided valuable insights
into how employees perceive and interact with CSR
initiatives. The research highlights a generally
positive attitude towards CSR, with a strong
recognition of its impact on brand image, employee
engagement, and organizational culture. Notably,
employees appreciate CSR's role in promoting
ethical practices and contributing to societal and
environmental benefits, which aligns with broader
business ethics and sustainability trends in the
global corporate landscape. The study also
identifies areas for improvement in frequency of
CSR Activities. There is a marked neutrality and
occasional scepticism concerning the
communication and actual impact of CSR
initiatives, suggesting that the company could
benefit from clearer and more effective
communication strategies. while CSR is integrated
into performance evaluations and seen as influential
in attracting and retaining talent, there is a call for
more consistent and inclusive participation in CSR
activities across all departments and levels.

Overall, this survey serves as a constructive
platform for the Lexiko infra to further integrate
CSR into its core operations and strategic planning,
ensuring that CSR efforts are not only visible and
well-communicated but also genuinely aligned with
the company's values and the expectations of its
workforce.
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